Thailand

Mid-Year 2015

Overview
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2012-2015 Digital Spending

Digital Advertising Spend

Methodology:

Quantitative Online survey
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Qualitative Face-to-Face

Interview with industly leaders
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5,740

FC-Second Half
2015

4,129

First Half 2015

(as of 2014)

2015 spending by industry
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13.20%

CRPA

Other Electrical Products B
(Non Audio/Visual)
Alcoholic Beverages @ - - - - - - - 2.19%
2.37%
Travel & Tours .- - - > 800
Household Cleaners @- - - - - = -

Insurance

Snack Foods (-
Retail Shops/Stores

Non Alcoholic Beverages
@ Real Estate

1,302 million THB

E & . Motor Vehicles

969 million THB

Skin-care preparations
665 million THB

@ Hair Preparations

583 million THB

. Banks

536 million THB

I 510 million THB
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Spending by discipline
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'.' Display . Search

. Social Media . Instant Messaging . Mobile

2014

@® video

. Programmatic Ad

FC-2015

(as of 2014)

@ racebook @ Creative Production

Others

*Programmatic added in 2015
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21.4%

13.0%

28.7%

Snack Foods

Rising digital advertising platforms

__--@ 21.40%
16.00% 1650% _ .--"T7
. - .- _______
il
e -
e -
= -
6.00% ~» =
Facebook a4
15.60%
11.10% @ e e .—ﬂ—’-/. A
Video .- ——————— Video
3.60% 4.50%
Instant e T Q@----""""7° R - --- - - . O 270%
Messaging @ ®

GILVILTIIVIIIIITIIIIIIIS V7777777777777 7777 77777777 7777777 7777777777777 777777 777777777 77777777 777777777 777777777777777777777777 4

Numbers are based on a sample of 17 agencies. DAAT estimates that the sample
of agencies represents 80% of spending in the market. The numbers presented
on this page are upgraded proportionally to reflect 100% of the market.
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